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We are

4 ETAIPIEY, 1 OMINOZ

H etaipeia Medio A.E. dnpioupynnke 10 2009
ano Tov MauvAo ManaxpioTo@ihou, IDIOKTATN

Kal NPAedP0 Twv EKOOOEWV ENMnvIkd Ipapuara
ENi 0€1PA €TKV, 0 0N0oI0C OI0BETEN HEYGAN EUNEIPIa
OTIC EKOOOEIC KAl 0TV EMIKOIVWVIA YEVIKOTEPQ.
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REATIVE ENERGY

ATAOHMIXTIKH
ETAIPIA
PE2CREATIVE

CAANVIKA
Jedppata

EKAOXEIX
EAANHNIKA
PAMMATA

B,
PEDIO

PRODUCTIONS

ETAIPIA
MAPATQIHY
PEDIO PRODUCTION
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# [eamwork

# [ogether

“ H PEDIO PRODUCTIONS €ival n véa eTaipia Tou Opilou, pe £pneipo & eEEI0IKEUPEVO avBpwNIvVO QUVAUIKG & 0UYXpovo TEXVOAOYIKG eE0nAIoUO &
) eEonNiopd unodopng. Mapéxel OAOKANPWUEVES UNNPECIEC Napaywyne, and Tnv 10€a Tou oevapiou PEXpI TNV oAoKANPwWon Tou, Kabwe Kal location
scouting, casting & production.
P E D I o AvahapBAvel BIa@nHIGTIKES, padIOPWVIKES, TRAEOMTIKES & KIVRLATOYPAPIKES NAPAYWYES. Tic BUO TEAEUTAIES TNAEOMTIKES 0EZ6V UNOYPAQE! TV

napaywyn 2 enimuxnpévwv TAeonmKav oepwv Tou ANTT: “TYNAIKA XQPIZ ONOMA” & “MHN WAPQNEIL", eva) Tn QeTIvA Xpovia unoypagel &
10 remake Tnc ayannpéevne oglpdc: “ TO KAOE THX XAPAY”, e peydhn enrmuxial

Ta «EMnvikd Mpdppata», est. 1957, Arav & napapévouv and Touc onpavtikATEPOUC EKDOTIKOUGC 0IKOUC TNC XWPAC, HE PeyaAn dpaoTtnpidtnTa ot
OX0NIKG & navenioTnpiakd BiBAia, otnv eNnvikn & EEvn Aoyotexvia, To naidiko BiIBAIo & To non fiction. XuvepyddovTar pe kataflwpévouc ENNVEC
& E€vouc ouyypageic, onwe Tov Euyévio TpiBIa, Tov Mintoo ANeEavdponoulo, Tov Zwmpn Anpntpiou, Tov [Napyo Xkapnapdwvn, Tov Mdvwwn
=avBouAn, Tov'Eko, Tov Mnopxeg, Tov Kdpei, Tov Ouihiap TpéBop kar 0ekAdeC aMouC.

Ano Tov akadnuaiko xwpo DEKADES NAVENIOTNIIOKOI £X0uV EpNIOTEUBE! Ta €pya Touc oTa «ENNVIKG Ipdupara», avapeod Toug ol I'. Mnaunivietnc,
. N. Mapaokeuonoudag, B. Meheypivng, 1. Manaotduou K.a.

' H 8 Sio Or ekdaoeic MEAIO dpaoTnpionolouvTal ENIONG OTO XWPO TWV ENIOTNOVIKWY, AKAONUAIKWY, NAIBIKWY & epnopikwy BIBAIwY, EAvav & Evwv
— OUYYPaPEWY, KaBWC Kal oTnv Katnyopia Twv non-fiction BIBAIwv & og aut Twv epnpepidwy, e EvBETa Kal NEPIOdIKA.



H ouvunapén & ouvepyaoia
TV ETAIPIWV TOU OpiAou, OTIC
£0YOOIEC NOU OUPMINTOUV
oTIC OPAOTNPIOTNTEC TWV
ETAINIWV QUTWV, I0XUPOMOIET
TIC QUVATOTNTEC & TAUTOXPOVC
eEunnpetei Ty aplo
AMOTEAEOUATIKOTNTA TWV
£OYAOIWV.




\What
Creativity
Y




idea + mind + vision
change + thinking + innovation g
inspiration + imagination

_creativity




what we do

avdiuon +

oTpaTnyikn

H €peuva kain
av@Auon Tnc ayopac
ouvduadetal e

N oTPATNYIKN
ENIKOIVWVIOC

Kal 0dnyel e
aKpiBela 1o prvupa
OTOV OTOXO TOU.

concept +

design

H 10¢a ouvavta
NV Q1I08NTIKNA Kal
ekppaletal

LE EQUPLIOYES
ONUIOUPYIKNG
Evépyelac.

ENIKOIVWVIa +

anoTeAEOa
Me duvapIkn
napouoia o€
napadoolakd Kai
NAEKTPOVIKG p€aa,
Ta anoteAéopara
eival dueoa Kal
opard.




Wi we do

B

ABOVE THE LINE
Campaigns

TVCs

Radio Spots

Print

BELOW THE LINE
Events/Promotions/Exhibitions
> UOTAPATA NPOBOANG

EIOIKEC KATAOKEUEC

ONLINE

Web design & SEO
Web campaigns
Social media

CORPORATE IDENTITY
Design

Eraipikn Tautotnta

Y UOKEUQOIEC

‘Eviuna

MEDIA
Planning
Buying

COPYWRITING

@ Kelpevoypdonon

Publi & Advertorials
Ei0ikd dpBpa
Mapouoidoeic
OpiNieg

IN STORE

Concept & materialization
POP material

In-store & outdoor branding

PRODUCTION
Mapaywyn / EKtinwon
Ano éva éviuno

£C 10 VTUOIJO

evoc aeponAdvou!

SPECIAL COMMUNICATION
Ekddoeic

BiBAia

EidIkEC ekDOOEIC

Mepi0dikac TUnoc

®
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Ceo
Mauhoc ManaxpioTogihou

General Manager
PouAa ®paykoUuAn

rfragouli@pe2creative.gr

©- § =
Client Service Director Creative Director/Filmmaker _Public Relations Production Manager
‘Ipic Noutaou Aaunpog XTepvng 2EpYI0G LTEQAVONOUAOG Avtovne Bakepavng
inoutsou@pe2creative.gr Istemnis@pe2creative.gr sstefanopoulos@pediobooks.gr avaxevanis@pe2creative.gr

I
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L - & 4
Senior Art Director Senior Art Director Senior Art director Copywriter

Apiotéa Lpakiavakn Mota ANeEGvOpoU Biku XiwrtoyAou Kwvotavtiva Toldyka

asfakianaki@pe2creative.gr ~ galexandrou@peZ2creative.gr  vickyhiotoglou@pe2creative.com  kisiaga@pediobooks.gr

() Aa v

Art director Art directqr Art directpr
Mapia Manaddakn Mwra Anponouiou ‘EMin NikoAdidou
mpapadaki@pe2creative.gr pdimopoulou@pediobooks.gr enikolaidou@pediobooks.gr
I_I_I

—

Web Development
iSmart

info@ismart.gr
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[ Publis & Advertorials> Unilever Food |
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[ Publis & Advertorials> Unilever Personal care & Cleaning |
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[ Publis & Advertorials> Unilever Personal care & Cleaning |
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ABOVE THE LINE // HELLMANN’S 2019 SOCIAL RESPONSIBILITY

[ TVC Spot 2019 > HELLMAN’S> Unilever | PRESS TO PLAY VIDEO

pe2|


https://www.youtube.com/watch?v=3goA3_r2-ng
https://www.youtube.com/watch?time_continue=3&v=tet3LlNu1G8

ABOVE THE LINE // LIPTON INFUSIONS 2018 CAMPAIGN

[ TVC Lipton Infusions 2018 campaign | PRESS TO PLAY VIDEO

pe2|


https://www.youtube.com/watch?v=94YOv5BNCNo
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[ 2018 ATL> Unilever> Lipton Tonics
* Advert® Tonics |
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[ 2018 ATL> Unilever> Lipton Tonics
* Advert*Bus Panels |
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- 2018 ATL> Unilever> Lipton Tonics
Advert * Metro

o
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[ 2016 Promotion> Unilever> Lipton Go Green
* Packaging* Wellness guide * Smoothies Photoshooting © In Store Pop materials |
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FEVIEE AN dE [ 2016 Launch> Unilever> Knorr Asia
* Recipes leaflet * In Store Pop materials |
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[ 2016 Sales folder>
Unilever Food |

MAPOYZIAZOYME

ITCH

[ 2016 Sales folder>
Unilever Personal Care |
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[ 2016, 80 Years Anniversary Edition> Unilever> Evga |
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[ 2016 Exclusive Selection > Unilever> Lipton Food Solutions
* Promotion materials * Tea Corner Design ¢ Tea Menus * Print Campaign |
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[ 2016 The PlaTEAnum Mix > Unilever> Lipton Food Solutions
* Promotion materials * Tea Menus ¢ Bartender’s Cocktails Guide ¢ Print Campaign |
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[ 2015 Lipton Food Solutions > Unilever
* Promotion materials * Tea Corner Design * Tea Menus * Print Campaign |
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[ 2015 Lipton Food Solutions > Unilever
* Promotion materials * Tea Menus ¢ Print Campaign |
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[ 2016 Lipton Ice Tea Cocktails > Pepsico
* Cocktails Menus * Recipe Cards * Neck hangers |
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[ 2016 Promotion> Unilever> Personal Care
* Concept * Logo * Promotion materials ® Print Campaign |
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[ 2015 Sales Folders> Unilever> Algida / Carte D’Or]
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[ 2014 Leaflet> Unilever> Proderm]
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[ 2X€DIO0POC - KEIJEVA EVNEPWTIKWY QUAAGDIWV
TOU OUVOAOU TWV NPOIOVTRV>
- Sales folder |

l PHARMACEUTICALS

[ EUpeon ovoparoc>
> xedlaopoc Aoyorunou |
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©

Alpha Pack

Flexible Packaging Matenals

PRINTING
SOLUTION

|
k

[ Rebranding/ Néoc oxediaoudc Aoyorunou>
Sales folder & £0wTEPIKA MPOIOVTIKA HOVOPUAAD |
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[ 2014 Company Profile> Eurofilm Mantzaris]

[ 2013 Annual Report> Eydap]




[ 2014 Galendar > Unilever> Lipton]
[ 2014 Packaging>
Unilever> Lipton]

[ Board Game>
Unilever> Lipton]
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[ Press Kit> Unilever> Skip |

[ Press Kit> Unilever> Sunsilk |

[ 2016 Press Kit> Unilever> Knorr Asia |




[ 2016 Promo Packaging> Unilever> Lipton |

[ 2016 Promo Packaging>
Unilever> Lipton |
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| MeAémn, Xxedlaopoc &
Napaywyn tailor made
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DIGITAL Spot 2019 > LIPTON> Unilever
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SPECIAL
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https://www.youtube.com/watch?v=jKcR4OtsPLw
https://www.youtube.com/watch?v=H5N1ofEFz9Y

SPECIAL EVENTS

pe2]



cudka SPECIAL EVENTS

AvahdBape Tn dievepyela EKBNAWONG LE OTOXO TNV NapOUaGiacn Tou
npoidvroc To41 Pukka, 6uoTAVOVTAC TO OTO KOIVO TV EEEIDIKEUPEVOY
oTnv Karmnyopia dnpooioypdowy, influencers & bloggers.

MpoTeivape TN oUPPETOXA TNC ayannpévne nBonolol Mapiag
NaunNIWTOU C KEVTPIKOU Npoownou — ambassador —

NPEOREUTA TWV XAPAKTNPIOTIKWY & AEIWV TOU OUYKEKPILEVOU
npoidvTog, To NPoiA TS onoiag ouvadel andAuta e auto Tou brand.

EmnAéov, npoteivape & Tn UPETOXA TOU KATAEIWUEVOU YIaTPOU

N. Knotonouhou, 10puth Tou Holistic Health Center,nou ouvoudlel
ENITUXNPEVa TNV KAAOGOIKN 1ATPIKN PE TN PIAOCOPIA TN NAPadOoIaKNg
IVOIKAC 10TPIKAC ayloupPEéda, oI Bacikoi GEovES TNE onoiag ouvddouv
HIE TO XAPAKTAPA KaI TNV 0uoia Twv ouoTaTikwv Tou Pukka. O Kog.
KwoTdnouho¢ oupeTeixe otnv ekONAwon Péow video opINiag Tou yia
v ayloupBEda To onoio NpoPANBnke napouaia cuvepydmdac Tou.

Akopa, Tnv ekdnAwon NAAIoiwoav LE TIC NaPOUCIACEIS TOUG [ EKén)\U)On ﬂGpOUCﬂGOHQ
ENVULOI EEEDIKEULEVOI 0UVEPYATEG ANG TO X(PO TG DIBAOKANIAS |'|p0'|'(jVTOQ Pukka / Unilever
Yoga & Tnc opoIonabnTIKAG 1aTPIKNG. NOéIJ Bploq 20 ~| 9

AvahaBape TEAOG Kal Tn GUVONIKN DIOPYAVWAN, GUVTOVICHO Kal G ARD E N | ST A ]

eMPéAeIn TG evépyelac 1o (eoTd Kal PINGEEVO XWPO TOU EOTIATOPIOU
Gardenista ato XaAdvopi, n B1aKOGUNON Kal To 0UVONKO OTUA TOU
onoiou TaipidZel andAuta pe autd Tou Pukka.

Yxedidoaye kal napnyape OAa Ta dnPIoUPYIKA EVALEPWTIKA UNIKG
¢ ekdNAWONG, KaBWE Kai emueAnBnkape Ty follow up Kapndavia
Enikovwviag oric Social Platforms g kac. Naunhwrou & Twv
KaAeopévwv influencers & bloggers.
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| EkdnAwon napouoiaong

npoiovroc Pukka / Unilever
No€pBpioc 2019
GARDENISTA |




I SPECIAL EVENTS

Mporeivape OlEvépyela ekdAMWONGC PE OTOXO TNV NAPOUGIaoN ToU
npoi6vroc Tad Lipton, npoBAMovTag Kai TiC BIaQOPETIKEC YEUTEIG
nC NOIKINIGG TOU.

H ekdnAwon nepieAdupave 3 BeUATIKES OUVAVTAGEIG NOU
uhononBnkav o€ 3 BIAPOPETIKEC NPEPEC, OTO XwPO Tou Impact Hub
Athens, 010 kévipo TnC ABAvac.

Mporteivape TNV 10€a TNC OUYKEKPIPEVNC EKONAWONC, KABWC Kal

TOV OUYKEKPIPEVO XWPO DIEVEPYEIAG, WOTE AUTOC VA OUVADEI

HE TIC aVAYKEC Kal TOUG OTOXOUG TNC OUYKEKPINEVNG KapnAdviac
ENIKOIVWVIOC KOl 0pYaveOapE TIC OPACEIC JE UNXavioud uhonoinonc.

EninAéov, Npooeyyioape TOUC ENWVUHOUC EKNPOOWMOUC TWV
dpGoswV TNC EVEPYEINC, and Toug Xwpoug Tou life coaching

(ka. N. MaMépou) & Tne didaokahiac Yoga (ka. M. Tolpiywn) [ EK6 r,])\(l)On Ma pOUOI’GOﬂQ
QVTIOTOIXQ, TIC OMOIES KAl NPOTEIVALIE KAl OE GUVEPYAOIT LIE TIC npo]'(jv'[oq |_| pton / U N | |ever

0noiec oxedIA0AE TO NEPIEXOPEVO TV BEUATIKKV TNC EKONAWONG. p
Anpihioc 2019 Impact Hub

Avozxoﬁoue aKOpa Kal TnIOXEf)I(]Oﬂ GAWV TV énulloupleoIJv Mg Ath ens ]

ekdNAwong (posters, agioeg, roll up banners, dwpa Kal GAAa),

KaBWE Kal Tnv napaywyn Touc, Tnv TonoBEmon Kal Tnv ano&niwon

TOUC and TOV OUYKEKPIPEVO X®PO LETA TN ANEN TC eKONAwoNC, 2,000 dzoha
KaBwG kal T G10KGOUNON Kal TO Set up TOU XWPOU DIEVEPYEIAG. oulhezeixav ozov
, , L , Slaywviohéd Tng

TeAog, Oxe0IA0AKE KAl T EVNPEPWTIKA UNKA TNG KAPNaviag EVEPYELAS

eniKovwviac Kal npoBoAng Tne ekdAAwaoNC yia Tnv dIadIKTUAKA
NG Kaunavia.
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Lipton SPECIAL EVENTS

300 zuxepoi
ouljezeixav onv
sudnpnon

| EkdnAwon napouoiaong
npoiovroc Lipton / Unilever
Anpihiog 2019 Impact Hub
Athens |




SPECIAL EVENTS
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[ ZYNEAPIO MAEYTHPIO AHTQ ZentéuBpiog 2017 |
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SPECIAL EVENTS

[ TIOPTH MOAITIZMQY Mdiog 2018 GihavBpwniko Bazaar Biphiou |
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[ 2016 HORECA> Unilever> Lipton Food Solutions
* Booth Design ¢ Materials Design * Costume Design® Production |
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[ 2xediaoudc

& Kataokeun Mepintépou>
Metropolitan Expo/ Oktwppioc 2016
Brand: Alpha pack |
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BRANDING INSTORE

| attica I allica
"’ !!E
5

 AlliCa

[ Branding instore
Brand: Attica |
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[ What’s Up branding @ universities
Brand: COSMOTE |
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TOPA

kagebapa

[ What’s Up branding @ Universities
Brand: COSMOTE |
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OUTDOOR & INSTORE PROMOT
ALL OVER G

[ What’s Up branding @ universities
Brand: COSMOTE |




[ Joint Promotion> What’s up & F'EPMANOX OUTDOOR & INSTORE PROMOT'O

NS
* Athens & Thessaloniki | AI_I_ OVER GREECE

- |=l

=

60.000 Students

[ Joint Promation> What’s up & Cosmote Books
* Athens & Thessaloniki]



OUTDOOR & INSTORE PROMOTION
ALL OVER GREEC
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[ Eurostar Promotion> Olive Oil Wolrd |
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OUTDOOR & INSTORE PROMOTION
ALL OVER GREEC

S
E

[ AIM 2014 | White Now Gold -
Promotion at The Mall Athens ]
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[ Zupperoxn Chupa Chups & Big Bubble oo Athens Refro Festival
2017 Ixebiaopds nepintépou & promotion]




[ Max Promotion Event> 2013 Athens Metro Mall> Unilever>Algida| PRESS TO PLAY VIDEO
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https://www.youtube.com/watch?v=k9C7USJonGY

[ Facebook Content Management and Administration > Unilever> Fissan|
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[ Cooking Smartphone & Tablet Application > Unilever> Knorr
* Concept * Design ¢ Development * Content Management ¢ 14.000 downloads in 6 months]
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[ E-book > Eurobank> Innovating Greece | [ Web design & Development > Pe2creative | [ Web design & Development > PedioBooks, Haribo, GSA |
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https://www.youtube.com/watch?v=Rx_UGAr3sZo

[ DIGITAL CONTENT |
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| DIGITAL Spot 2019 > HELLMAN’S> Unilever | PRESS TO PLAY VIDEO

DIGITAL
h e & o6 o o 4

CREAT NERGY


https://www.youtube.com/watch?v=jKcR4OtsPLw
https://www.youtube.com/watch?v=jKcR4OtsPLw

[ DIGITAL Spot 2018 > CART DOR> Unilever | PRESS TO PLAY VIDEO
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CREATIVE ENERGY


https://www.youtube.com/watch?v=3goA3_r2-ng

[ DIGITAL Spot 2018 > PLAYMOBIL | PRESS TO PLAY VIDEO
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CREATIVE ENERGY


https://www.youtube.com/watch?v=aaWKEMuHbKA&t=1s

[ DIGITAL Spot 2018 >MYATHENSPASS> AAEM | PRESS TO PLAY VIDEO
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myAthensPass
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https://www.youtube.com/watch?v=QjPv5GCsJwk&t=2s

[ DIGITAL Spot 2018 >WYXPOX TPANITHE | PRESS TO PLAY VIDEO

DIGITAL pe2l
h e & o6 o o 4


https://www.youtube.com/watch?v=cS4jZLTcyyk

| DIGITAL Spot 2018 >PE2CREATIVE>SHOW REEL | PRESS TO PLAY VIDEO

DEMO REEL

BY PE2CREATIVE

--..- M W aarias

DIGITAL
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https://www.youtube.com/watch?v=DBwbU4NzUvA

Tve Spot 2015 > UPLAB > Berroxin

Berroxin

vV vV VvV VvV WV
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Berroxin
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https://www.youtube.com/watch?v=aAm80EDD0zE

Concept & napaywyn Corporate Video, EATA Courier

T
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Courier -

www.elta-courier.gr
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https://www.youtube.com/watch?v=Rx_UGAr3sZo&t=4s
https://www.youtube.com/watch%3Fv%3DRx_UGAr3sZo

[ 365 APP Demo Video > Unilever> Knorr> ¢ Concept & Production | PRESS TO PLAY VIDEO
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CREATIVE ENERGY



https://www.youtube.com/watch?v=jo8R1KgUF8I

3W TV Spot 2014 > Eurofilm Mantzaris
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https://www.youtube.com/watch?v=gHJlHcbQw1s

[ Video 2015 > Unilever> Lipton Food Solutions> Concept & Production | PRESS TO PLAY VIDEO

be more tea
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CREATIVE ENERGY



https://www.youtube.com/watch?v=PDW0FY3e3_I&t=3s

[ TVC The Secret| PRESS TO PLAY VIDEO



https://www.youtube.com/watch?v=q1VnqC2g4vI
https://youtu.be/q1VnqC2g4vI
https://www.youtube.com/watch?v=aAm80EDD0zE

Z%S DY
W

Unilover-
= ©
[z g ateoa  AATIC

be more tea

HE”&M’-'},NN’S SSUﬂSi"( P%erm UUREK ‘|'|mote|”

Do

-
“Piacan N CA - @ Sklp
B Vind N

EEEEEEEEEEEEE



/77777 Clients
O

COSMOTE

i laumobil % >
;,f,rﬂf.f‘ playmobi Tplab

WESRA

: | ™ Bigld =l | LT‘I. V| ENTIE [
mentos Sabe ﬁ“;"ﬁ-—“fﬂ % pepsico %

WANER TESSERA

T—

—

tj;“,‘;}?,ﬁ @ EYAATI ZFE? ocell @ NAPATIONITIKA

. : \Z./ ’
WLinguaphone 81 BANDRIUTS0S B8 Anwd

COLLEGE

/B
! | EEMQHG} ':’ nnnnnnnnnnnnnnnnnnnnnnnnnnnnnn i lﬂl i
L B +
e Eﬂ:} IETOPIKQ ﬁm\/ﬂEﬂ BABEA - Eﬂﬁ'ﬂ
ool MOYZEI0 5%,

EEEEEEEEEEEEEE

wwwwwwwwwwww



Yuvt. AaBakn 10 & Muhonotdpou, +
Apneloknnol 115 26

email: info@pe2creative

mh.: 210 3390204, Fax: 210 3390209 e
www.pe2creative.gr

CREATIVE ENERGY



mailto:info%40pe2creative?subject=

